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Lucas Yung Woo

CHUNG

Architect and graphic designer

SKILLS

ADOBE CC
Photoshop

Illustrator
After Effects
InDesign

Premiere

3D
Rhinoceros 5.0
Blender
Revit BIM

WEB DESIGN
Figma

Visual Studio Code
HTML

CSS

OTHER

Procreate
AutoCAD

LANGUAGES

Spanish (Advanced)
English (Bilingual)
Portuguese (Native)
German (Intermediate)




CONTATO

Email: lucasywchung@gmail.com
Mobil/Whatsapp: +34 654 32 84 13

Instagram: @lucas.looks
Website: https://www.lucaslooksdesign.com
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ON REVAMP // EN REFORMA

santicgo de Compostela is known worldwide for its
popular Camino de santiago. Apart from its religious
tradition, there is more to learn and explore in the city
pesides being the final destination of the pilgrimage.

ON REVAMP is o project that explores our senses and
appreciates the sensitive concepts and uniqueness of
the city, which like the abandoned palace, could cease
to exist without proper attention and care.




| [ T——

_l ]

01 // Existing 02 //Supporting walls 03 // New underground access

i,

04 /[ Green canopy

05 // Height and views 06 // Mass

07 // Void 08 // Light o

Hmi | s — L "'| — T L

N N 11— - TR I 1 -

WEST B, & [ IR
j [Food® eeverag{{

I Parking




01// Program

04 //Views

03 // Inserion

02 // Circulation

10



+17.50

+14.00

+10.50

+7.00

o

A0 00

1/600

-4.00

1/600

1800

+14.00

+10.50

ol

u
A 4
e
:1

o

e | b0
a | L N b
1
i

4 5

¥

‘w

11



12

LONG TERM TOURIST

As a means of making the architecture more understand-
able to all audiences, comic book styles are increasingly
being used instead of minimalist black and white drawings.

Like many other ancient cities in Europe, Segovia’'s main
source of foreigners are international students who, for the
nmost part, cannot wait to move to Madrid or more centrally
located cities, avoiding all the culture and gems of Segovia.
This work reflects the idea of long-term tourists as students,
and their day-to-day life in the city.
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SITE ANALYSIS

Salar de Uyuni is the largest salt production area
in the world, which arouses great interest from
foreigners (tourists) as well as companies due to
the richness of the soil in the area.

Using the aesthetics of the subway lines as
a representation reference, it is possible to
define stages for each of the main elements of
influence, facilitating the reading of the analysis.
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DISTINTO Magazine

Distinto is a magazine edition aimed at raising
awareness of and contrasting media from
the East and Spain, providing professionals
with creative work, whether in graphic design,
illustration, media, cooking, fashion and
environmental issues.

With the objective of developing a volume
from scratch, the page layout, typography and
distribution of information were designed to be
easy to understand and open to both Spanish
and Japanese audiences.
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LUCIA MARINAS

Development of official welbsite for Interior Designer
Lucia Marinas and her brand through digital mediao,
using Figma software for the prototype.

LUCIA MARINAS"®
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TESYR

Development of the Corporate
Visual Identity for TESYR (Tecnologias
Eléctricas Sostenibles y Renovables),
a research group focused on the
area of Sustainability.

Commercial:
https://www.youtube.com/watch?v=ieoXRgfZTLY&ab channel=lucasChung

Logo animation:
https://www.youtube com/watch?v=MpFHUYC3WtE&ab _channel=Luca-

sChung
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1.5m

Imaginative clothing brand as a design
study of a corporate image. The name of
the company we made is called 15m. The
foundational motif, is the global pandemic of
Covid-19.

This number (1.5) represents the sociall
distance we are obliged to maintain in
relation to another person, regardless of
whether they are loved ones or not, this
being one of the many characteristics and
standards that exist globally.
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FISIOTERAPIA 4D

Commission for the development of the logo
of the clinic Fisioterapia 4D (F4D).

The main concept of the design is the
movement and harmony of several
elements, since F4D works in different
specializations of Physiotherapy.

i 4

FISIOTERAPIA 4 D FISIOTERAPIA 4 D

FISIOTERAPIA 4 D



NKQ

Commission for the development of the logo
of the qualitative research and professional
training company Neringa Kalpokas Qualitas
(NKQ).
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PUBLICITY

Advertising development for campaigns for
Colgate and Samsung.

For the concepts, there was a study of their
fields, as well as the competition of the
brands in terms of price, popularity and
advertising personality in general (drama,
humor, elegance, etc.).

Less is more.




Colgate
S’

Colgate
Only for the teeth you want to keep.
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FORBU

Advertising campaign for the company
Forbu, company of cameras for dogs or
other pets at home.
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POLAROID Calendar

Development of pages for a Polaroid
calendar, as part of a partial study work.

The objective was to validate the realism of
the vectorized element within a photograph
with light treatment in Photoshop.
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GRU M PY AFFECT'ON || AFECTO MALHUMORADO

Personal and autonomous work by LucasLooks,
Grumpy Affection is a volume that talks about
family, and our strange ways of showing our
affection for other members of the family.

A grandfather with his two grandchildren,
along with his dog, go to different places
and find themselves in strange, sometimes
amusing, situations.
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COMISSIONS

Customized illustrative works for clients with
different graphic design needs.

2019
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Coffee Casco Antiguo
Client: lvana Radivojevic Client: Mario Lopez
2020 2020
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Bunny
Client: Groovy Forever
2021




Puppy
2021

Hamster
2021
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Blinki Packaging
Client: Roberto Martinez
2021
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Scan this QR code and
claim your profile.

Add a picture, bioand  Place your blinki at the
start adding your links.  bottom of your phone.

HOW TO SCAN

Tap the Blinki for 1-2 seconds with
the top of your phone®.

blinki
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